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2 .  方法




































3 .  結果
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Abstract
  The purpose of this study was to examine the effects of perceiving a laughing person in various contexts to the 
impression formation of the laughing person. The experimenter laughed in three conditions. The conditions were 
watching a funny movie, a neutral movie, and a serious movie. The subjects were thirty undergraduate students. 
The subjects were asked to rate their impression of the experimenter. The subjects watched five-minute movies 
with the experimenter. The experimenters laughed ten times in the scene. After watching the movie, the subjects 
were asked to late their impression of the experimenter. Results show that subjects rated the impression of the 
experimenter more positively in funny movie conditions. In neutral or serious movie conditions, the subjects did not 
rate the impression of the experimenter more negatively.
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